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The invention of the computer and its utility through 
the Internet has had a profound impact on business 
and society. The first two articles in this issue discuss 
managing the ubiquitous nature of the Internet on very 
different dimensions.  
The article about CMI provides a positive outlook on 
“knowledge is power” by placing consumers in the 
driver’s seat, with control of who has access to their 
buying patterns and preferences.  
“Dark Screen”, on the other hand, reminds us of the 
perils we face when tethered to the Internet: “If you 
build it, someone will try to break it.” Both articles 
give us great insight into mastering this extremely 
powerful environment. 
The SIM Key Issues Survey has been a valuable com-
ponent of our services for years. The results help prac-
titioners keep tuned to current issues and opportuni-
ties. The survey enables academics to focus their re-
search on relevant topics. It also provides an opportu-
nity for SIM volunteers, like Jerry Luftman, to share 
their expertise in critical areas such as IT/Business 
Alignment.  
The article on assumptions about IT takes the align-
ment issue through intriguing case studies of Alpha 
and Gamma Corporations. It defines underlying 
causes that support and detract from the IT/business 
partnership. It shapes the appropriate role of the CIO 
based upon those underlying situations in each organi-
zation.  
MISQE is now in its third year of publication, having 
generated 40 articles since its inception. Hats off to 
the volunteers in the academic and business commit-
tees for providing such an excellent source of insight 
to help shape our profession.  
 
 
 
Please offer your comments on the value of MISQE to 
your work and the IT professional community. 
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